Dr. Ambrish Saxena is a media
professional, educator, trainer,
researcher and author. He is working as
Dean in DME Media School.

Dr. Saxena has worked with many
media groups, The Pioneer, Amrit Bazar
Patrika, Aaj, JVG Times and ZEE. He has
worked for the first ever TV news
magazine Parakh during 1990s. He has
been anchoring the highly rated
programme of AIR FM Gold Market
Mantra since 2001.

Dr. Saxena has academic association
with more than 20 universities of India.
He has close to 30 books to his credit as
sole author, main author, chapter writer
and editor. He has presented more than
40 research papers in national and
international conferences.

Dr. Saxena was part of the Indian
Educators’ delegation to China in 2008,
participated in International Conference
at RMIT University, Melbourne,
Australia in 2016 and presented papers in
TAMCR Conference in USA in 2018.

Dr. Susmita Bala is a teacher and trainer
equipped with rich experience in media
industry and academics for more than
three decades. At present, she is serving
DME as Head of Media School.

Dr. Susmita has taught in colleges of
GGS IP University MBICEM and VIPS. As
visiting faculty, she has been associated
with Bhartiya Vidya Bhavan, YMCA
Media Centre and India Today Media
Institute (ITMI) for long.

Dr. Susmita has more than10 books
to her credit as author, co-author, chapter
contributor and editor. She has presented
more than 20 papers in national-
international conferences. She is a widely
travelled person having participated in
conferences in China, Australia, United
States, Spain, France and Dubai.

Dr. Susmita has also been a member
of Nomination Jury in International
Science Film Festival organized by the
Department of Science and Technology,
Government of India.

AFkgied 10 GOSIP Usssrihy, Hew Dals
depperenid iy B Cossrait of s

About Delhi Metropolitan Education
Delhi Metropolitan Education (DME) is an ‘A’ grade premier educational institute
affiliated to Guru Gobind Singh Indraprastha University, New Delhi and approved
by Bar Council of India. The institute offers state of the art infrastructure with
strong academic facilities to provide a dynamic and clinical grounding for success.
DME offers course in Law, Journalism and Management.

KANISHKA

KANISHKA PUBLISHERS, DISTRIBUTORS
4697/5-21A, ANSARI ROAD, DARYA GANJ, NEW DELHI-110002

PHONES: 011- 23270497, 9654296751
E-mail: kanishkabooks@gmail.com

kanishka_publishing@yahoo.co.in

Set Price
7T 1650

ISBN 978-81-8457-905-5 (Set)

41579055

PART

PART
MASS 1
MEDIA
COURSE
BOOK 1

* Basics of New Media
» Media Research
* Event Management

» Digital Media Marketing
e Film Appreciation

1 2004 454000 VIA4A SSVIN

eeg eywsng Iq _y
BUIXES USLIqQUIY “I(]

Editors

Dr. Ambrish Saxena
Dr. Susmita Bala

>

KANISHKA

This book is divided into five units that
cover different aspects of new media,
media research, event management,
digital media marketing, and film
appreciation. The first unit provides an
introduction to the basics of new media,
including online communication, the
evolution of the web, and the attributes
of online communication. It also covers
cyber-crimes, cyber security, and digital
divide issues.

The next unit covers media research
and its methodology, including data
collection, processing, and
interpretation. It also delves into research
approaches and types based on utility,
nature of data, and methods adopted in
conducting research. The third unit
focuses on event management concepts
and design, covering event organization
and structure, account planning,
promotion and media planning, event
evaluation, and assessment. It also
includes current trends and careers in
event management, and risk management.

Next unit probes into digital media
marketing, including social media,
e-commerce, and search engine
optimization. It covers topics such as
digital media research and analysis, pros
and cons of social media, storytelling and
user-generated content, and digital media
monetization techniques.

The last unit explores the concept of
filmmaking and its basic terminologies. It
covers major movements and theories in
filmmaking, Indian cinema and its brief
archival study, understanding film
censorship, and film appreciation
through cinematic grammar.

This book is an essential resource for
students and professionals seeking to
understand the fundamentals of these
fields and their practical application.



Mass Media Course
Book-1
PART-1



Mass Media Course

Book-1
PART-1

Basics of New Media
Media Research

Event Management
Digital Media Marketing
Film Appreciation

Editors
Dr. Ambrish Saxena
Dr. Susmita Bala

KANISHKA PUBLISHERS, DISTRIBUTORS
NEW DELHI 110002



KANISHKA PUBLISHERS, DISTRIBUTORS
4697/5.21A, Ansari Road, Daryaganj

New Delhi-110 002

Phones : 2327 0497, 2328 8285

Fax :011.2328 8285

E-mail : kanishka publishing@yahoo.co.in

Mass Media Course Book-1
PART-1

First Published 2019
© Editors
ISBN : 978-81-8457-905-5

PRINTED IN INDIA

Published by Madan Sachdeva for Kanishka Publishers, Distributors,
4697/5.21A, Ansari Road, Daryaganj, New Delhi-110002, Typeset
by Sunshine Graphics, Delhi, and Printed at Rajdhani Printers, Delhi.




Preface

It gives us immense pleasure to introduce this book to all the media
and communication students across the country. This book has been
curated as a one-point solution for all the students to gain knowledge
about subjects prescribed in the Semester 5 syllabus of GGSIP
University. We understand the struggles students face in finding the
right material and knowledge to excel in their academics. Hence, we
have created this book with the aim to provide students with an easy
and comprehensive guide to the prescribed syllabus of journalism
and mass communication programmes in most of the Indian
universities.

We would like to express my sincere gratitude to DME Noida
and its Management for their unwavering support in making this
book a reality. Their encouragement and guidance have been
instrumental in bringing this book to fruition. We would also like to
thank all the faculty members who have contributed to this book
with their extensive knowledge and expertise in their respective fields.

The scope of this book covers Media Research, Basics of New
Media, Digital Media Marketing, Event Management, and Film
Appreciation, with more content to add on the depth of domains
being covered. The book is designed to provide students with a
thorough understanding of the concepts and theories related to the



(vi)

media and communication. We have made sure to keep the language
simple and easy to understand, so that students from all backgrounds
can benefit from it.

This book is also helpful for students pursuing similar courses
in media and communication across the world. The content is
comprehensive and caters to the needs of students, researchers, and
practitioners alike.

We understand that this is just the beginning, and there is a need
for more detailed books on individual subjects. Hence, we plan to
continue our efforts in providing students with the best possible
learning material in the future as well. We hope that this book will
serve as a valuable resource for all BAJIMC students and help them in
their academic pursuits.

Dr. Ambrish Saxena
Dr. Susmita Bala
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Preface

It gives us immense pleasure to introduce this book to all the media
and communication students across the country. This book has been
curated as a one-point solution for all the students to gain knowledge
about subjects prescribed in the Semester 5 syllabus of GGSIP
University. We understand the struggles students face in finding the
right material and knowledge to excel in their academics. Hence, we
have created this book with the aim to provide students with an easy
and comprehensive guide to the prescribed syllabus of journalism
and mass communication programmes in most of the Indian
universities.

We would like to express my sincere gratitude to DME Noida
and its Management for their unwavering support in making this
book a reality. Their encouragement and guidance have been
instrumental in bringing this book to fruition. We would also like to
thank all the faculty members who have contributed to this book
with their extensive knowledge and expertise in their respective fields.

The scope of this book covers Media Research, Basics of New
Media, Digital Media Marketing, Event Management, and Film
Appreciation, with more content to add on the depth of domains
being covered. The book is designed to provide students with a
thorough understanding of the concepts and theories related to the
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media and communication. We have made sure to keep the language
simple and easy to understand, so that students from all backgrounds
can benefit from it.

This book is also helpful for students pursuing similar courses
in media and communication across the world. The content is
comprehensive and caters to the needs of students, researchers, and
practitioners alike.

We understand that this is just the beginning, and there is a need
for more detailed books on individual subjects. Hence, we plan to
continue our efforts in providing students with the best possible
learning material in the future as well. We hope that this book will
serve as a valuable resource for all BAJMC students and help them in
their academic pursuits.

Dr. Ambrish Saxena
Dr. Susmita Bala
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