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This book is divided into five units that

cover different aspects of new media,

media research, event management,

digital media marketing, and film

appreciation. The first unit provides an

introduction to the basics of new media,

including online communication, the

evolution of the web, and the attributes

of online communication. It also covers

cyber-crimes, cyber security, and digital

divide issues.

The next unit covers media research

and its methodology, including data

collection, processing, and

interpretation. It also delves into research

approaches and types based on utility,

nature of data, and methods adopted in

conducting research. The third unit

focuses on event management concepts

and design, covering event organization

and structure, account planning,

promotion and media planning, event

evaluation, and assessment. It also

includes current trends and careers in

event management, and risk management.

Next unit probes into digital media

marketing, including social media,

e-commerce, and search engine

optimization. It covers topics such as

digital media research and analysis, pros

and cons of social media, storytelling and

user-generated content, and digital media

monetization techniques.

The last unit explores the concept of

filmmaking and its basic terminologies. It

covers major movements and theories in

filmmaking, Indian cinema and its brief

archival study, understanding film

censorship, and film appreciation

through cinematic grammar.

This book is an essential resource for

students and professionals seeking to

understand the fundamentals of these

fields and their practical application.
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affiliated to Guru Gobind Singh Indraprastha University, New Delhi and approved

by Bar Council of India. The institute offers state of the art infrastructure with

strong academic facilities to provide a dynamic and clinical grounding for success.

DME offers course in Law, Journalism and Management.
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Preface

It gives us immense pleasure to introduce this book to all the media
and communication students across the country. This book has been
curated as a one-point solution for all the students to gain knowledge
about subjects prescribed in the Semester 5 syllabus of GGSIP
University. We understand the struggles students face in finding the
right material and knowledge to excel in their academics. Hence, we
have created this book with the aim to provide students with an easy
and comprehensive guide to the prescribed syllabus of journalism
and mass communication programmes in most of the Indian
universities.

We would like to express my sincere gratitude to DME Noida
and its Management for their unwavering support in making this
book a reality. Their encouragement and guidance have been
instrumental in bringing this book to fruition. We would also like to
thank all the faculty members who have contributed to this book
with their extensive knowledge and expertise in their respective fields.

The scope of this book covers Media Research, Basics of New
Media, Digital Media Marketing, Event Management, and Film
Appreciation, with more content to add on the depth of domains
being covered. The book is designed to provide students with a
thorough understanding of the concepts and theories related to the



media and communication. We have made sure to keep the language
simple and easy to understand, so that students from all backgrounds
can benefit from it.

This book is also helpful for students pursuing similar courses
in media and communication across the world. The content is
comprehensive and caters to the needs of students, researchers, and
practitioners alike.

We understand that this is just the beginning, and there is a need
for more detailed books on individual subjects. Hence, we plan to
continue our efforts in providing students with the best possible
learning material in the future as well. We hope that this book will
serve as a valuable resource for all BAJMC students and help them in
their academic pursuits.

Dr. Ambrish Saxena
Dr. Susmita Bala

(vi)
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This book is divided into five units that

cover different aspects of new media,

media research, event management,

digital media marketing, and film

appreciation. The first unit provides an

introduction to the basics of new media,

including online communication, the

evolution of the web, and the attributes

of online communication. It also covers

cyber-crimes, cyber security, and digital

divide issues.

The next unit covers media research

and its methodology, including data

collection, processing, and

interpretation. It also delves into research

approaches and types based on utility,

nature of data, and methods adopted in

conducting research. The third unit

focuses on event management concepts

and design, covering event organization

and structure, account planning,

promotion and media planning, event

evaluation, and assessment. It also

includes current trends and careers in

event management, and risk management.

Next unit probes into digital media

marketing, including social media,

e-commerce, and search engine

optimization. It covers topics such as

digital media research and analysis, pros

and cons of social media, storytelling and

user-generated content, and digital media

monetization techniques.

The last unit explores the concept of

filmmaking and its basic terminologies. It

covers major movements and theories in

filmmaking, Indian cinema and its brief

archival study, understanding film

censorship, and film appreciation

through cinematic grammar.

This book is an essential resource for

students and professionals seeking to

understand the fundamentals of these

fields and their practical application.
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